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ABSTRAK 
 
Loyalitas merek diciptakan sebagai indikator yang sangat penting dalam 
mengukur keberhasilan sebuah bisnis, hal itu dikarenakan semakin banyaknya 
pesaing yang muncul maka semakin banyak pula pilihan bagi konsumen dalam 
memilih suatu produk. Penelitian ini bertujuan untuk menguji pengaruh kemasan, 
harga dan kesadaran merek terhadap loyalitas merek produk Jenang Mubarok di 
Kabupaten Kudus. 
Sampel dalam penelitian ini sebanyak 97 responden dengan teknik 
purposive sampling. Pengumpulan data dengan wawancara dan kuesioner. 
Pengolahan data melalui editing, coding, scoring, tabulating dan olah data dengan 
program SPSS. Uji instrument menggunakan uji validitas dan reliabilitas, analisis 
data melalui analisis regresi, uji parsial (uji t), uji berganda (uji F) dan analisis 
koefisien determinasi (R
2
). 
Berdasarkan hasil olah data dengan uji parsial maupun berganda dapat 
diambil kesimpulan bahwa kemasan, harga dan kesadaran merek berpengaruh 
positif dan siginifikan terhadap loyalitas merek produk jenang Mubarok di 
Kabupaten Kudus. Variabel yang paling dominan terhadap loyalitas merek adalah 
kesadaran merek sebesar 0,366 dan nilai adjusted R square sebesar 0,420. 
 
Kata kunci : Kemasan, Harga, Kesadaran merek, Loyalitas merek. 
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ABSTRACT 
Brand loyalty is created as a very important indicator in measuring the 
success of a business, it is because the more competitors that appear the more 
choices for consumers in choosing a product. This study aims to test influence of 
packaging, price and brand awareness on brand loyalty Jenang Mubarok product 
in Kudus Regency. 
The sample in this study were 97 respondents with purposive sampling 
technique. Data processing by interview and questionnaire distribution. Data 
processing through editing, coding, scoring, tabulating and data processing with 
SPSS program. Instrument test using validity and reliability test, data analysis 
through regression analysis, partial test (uji t), multiple test (F test) and coefficient 
of determination (R2) analysis. 
Based on data processing with partial test and multiple test can be 
concluded that that the packaging, pricing and brand awareness have positive and 
significant influence to the brand loyalty Jenang Mubarok products in Kudus 
Regency. The most dominant variable against brand loyalty is brand awareness of 
0,366 and adjusted R square value of 0,420. 
 
Keywords: Packaging, Price, Brand awareness, Brand loyalty 
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